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7. Yonetilen Yiiksek Lisans ve Doktora Tezleri
Yonetilen ve Bitirilmis Yiiksek Lisans Tezleri:

1. Bulgurcu, Esra.B., “Kiiciilme Stratejileri ve Tiirkiye nin {lk 500 Biiyiik Isletmesinde
Krizle Gelen Kiigiilme Stratejileri Uzerine Bir Arastirma”, Hatay Mustafa Kemal
Universitesi, SBE, 2003.

2. Kus, Seylan, “Kiigiik ve Orta Olgekli Isletmelerde Isletme Sahibinin Deneyiminin
Performans Uzerine Etkileri ve Bir Arastirma”, Hatay Mustafa Kemal Universitesi, SBE,
2003.

3. Korkmaz, Emine,V., “Tiiketicilerin Elektronik Bankaciliga Duydugu Giiven Diizeyinin
Kullanima Etkisi Uzerine Bir Arastirma”, Hatay Mustafa Kemal Universitesi, SBE, 2006.

4. Perk Giil, H. “Tiiketici Temelli Marka Degerinin Satin Alma Karar1 Uzerine Etkisi”,
Hatay Mustafa Kemal Universitesi, SBE, 2010.

5. Basanbas, Siikran, “Algilanan Kalite-Tatmin ve Baglihik Iliskisi: Filtre Sanayinde
Kullanicilar Uzerine Bir Arastirma”, Hatay Mustafa Kemal Universitesi, SBE, 2011.
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6. Otken, Gozde Giilin, “Miisteri Yonliiliik,

Teknoloji Yonliiliik ve isletmenin Yeni Uriin
Gelistirme Performans1 Uzerine bir Arastirma”, Hatay Mustafa Kemal Universitesi,
SBE, 2012.

7. Yiiksel, Duygu, "Sosyal Medya Pazarlama Faaliyetlerinin Miisterinin Algiladig1 Deger
Bilesenlerine Etkisi Uzerine Ampirik bir Calisma", Hatay Mustafa Kemal Universitesi,
SBE, 2015.

8. Hallumoglu, Cilem Eda, “Tiiketim Degerlerinin Gosterisci Tiiketim Egilimi Uzerindeki
Etkileri: Hatay Ornegi”, Hatay Mustafa Kemal Universitesi, SBE, 2018.

9. Samat, Mahmut, “Aldatic1 Reklamlarin Tiiketici Tutum ve Satin Alma Niyetine Etkisi:
Antakya’da Bir Arastirma”, Hatay Mustafa Kemal Universitesi, SBE, 2019.

10. Ertugrul Baran, The effect of supply chain management (scm) processes on
competitive advantage (ca) and organizational performance (op), Yeditepe Universitesi-
>Sosyal Bilimler Enstitiisii>Isletme (Ingilizce) Ana Bilim Dal1 (2021).

11. Eying Elyesa, The impact of blockchain technology on brand loyalty in the context of
sustainability in fashion industry, Yeditepe Universitesi->Sosyal Bilimler Enstitiisii-
>Isletme (ingilizce) Ana Bilim Dal1 (2021).

12. Ekmekgiler Berna, The impact of social media use on creating value for hotels,
Yeditepe Universitesi->Sosyal Bilimler Enstitiisii->isletme (Ingilizce) Ana Bilim Dali
(2021).

Doktora Tezleri

13. Oypan Oguz, (2021). Genisletilmis planli davranis teorisi temelinde enerji tasarruflu
uriinleri satin alma davranisi, Hatay Mustafa Kemal Universitesi->Sosyal Bilimler
Enstitiisii->Isletme Ana Bilim Dali

14. Akkor Koktekin Miige, (2022). The effect of online Turkish shoppers' perceptions on
purchase intention in fashion industry, Yeditepe Universitesi->Sosyal Bilimler Enstitiisii-
>Isletme Ana Bilim Dali

15. Gokhan Esra Nur, (2023). The effect of supply chain agility and supply chain
resilience on firm performance: A study of the Marmara organized industrial zones,
Yeditepe Universitesi->Sosyal Bilimler Enstitiisii->Isletme Ana Bilim Dali

8. Yaymnlar

8.1. Uluslararasi hakemli dergilerde yaymlanan makaleler (SCL,SSCLArts and Humanities)

1. Ural, Tilin; 2009, “The Effects of Relationship Quality on Export Performance: A
Classification of Small and Medium-Sized Turkish Exporting Firms Operating In Single
Export-Market Ventures” , European Journal of Marketing, Cilt 43, Say1 1, February, s.139-
168. TUBITAK Proje destekli, SOBAG-106K 108, (SSCI )

2. Ural, Tulin; 2012, “System View on Analysis of Firm Performance Effects of Green
Marketing Practices”, Actual Problems of Economies,12(138), Aralik, s.506-517. TUBITAK
Uluslararasi Bilimsel Yayinlar1 Tesvik Odiilii, MKU Bilimsel Yayinlar1 Tesvik Odiilii, (SSCI)
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3. Ural, Tulin ve S.K. Acaravci; 2012, “The Role of Innovation Capability and Appropriability

Regime in Internationalization: Empirical Evidence from Turkish Firms”, Actual Problems of

Economies, 2(128), Subat, 5.439-449. TUBITAK Uluslararas: Bilimsel Yayinlar1 Tesvik Odiilii
MKU Bilimsel Yayinlar1 Tesvik Odiilii, (SSCI)

4. Ural, Tiilin; 2010, “Adolescents’ Skepticism Toward Advertising: A Study In Turkish
Culture”(Ergenlerin Reklamlara Duydugu Giivensizlik: Tiirk Kiiltiiriinde bir Calisma) Iktisat,
Isletme ve Finans Dergisi, Cilt 25 Say1 297, Aralik, 5.57-95. TUBITAK Uluslararas: Bilimsel
Yayinlar1 Tesvik Odiilii, ( SSCI )

5. Ural Tilin,Ozkaya Duman Olcay,Oypan Oguz (2019). Tarihsel Reklamlarin
Sosyoekonomik Ve Kiiltirel Ag¢idan Yansittiklari: 1938 Yilinda Hatay Gazetesi’'nde
Yaymlanan Reklamlarm Igerik Analizi. Mehmet Akif Ersoy Universitesi Iktisadi ve Idari
Bilimler Fakiiltesi Dergisi, 6(3), 750-767. (Yayin No: 5712376) (ESCI)

6. Ural Tilin,Kakilli Acaravci Songiil,Oypan Oguz,Karadmer Yunus (2019). Mediating
Effect of Corporate Social Responsibility in the Relationship between Innovation and Firm
Value. Eskisehir Osmangazi Universitesi Iktisadi ve Idari Bilimler Dergisi, 14(2), 479-490.
(Yayin No: 5385398) (ESCI)

7. Ural, Tulin, Acaravci, S.K., Oypan O., Karaémer, Y. (2019), “Mediating Effect of
Corporate Social Responsibility between Innovation and Firm Value “,Eskisehir Osman Gazi
Univ. [IBF Dergisi. 14, Agustos, s.479-490. (ESCI ).

8.2. Uluslararasi diger hakemli dergilerde yaymlanan makaleler

8. Ural Tiilin, Oypan Oguz (2021). Investigation Of Organic Food Consumption Behavior In
The Context Of S-O-R Theory: The Case Of Antakyahatay . Erciyes Universitesi Iktisadi Ve
Idari Bilimler Fakiiltesi Dergisi(58), 177-196.

9. Ural Tilin, Oypan Oguz (2020). Tiiketicilerin Sosyal Medyada Yer Alan Kisisel
Verilerinin Isletmeler Tarafindan Kullanilmasina Yonelik Rahatlik Algismi  Etkileyen
Faktorler. Journal Of Business Research-Turk, 12(3), 2424-2441., Doi:
10.20491/isarder.2020.984 (Yayimn No: 6998915)

10. Ural Tiilin,Balik¢ioglu Betiil,Oypan Oguz (2020). An Empirical Study on Antecedents of
Consumption Values: The Moderating Effect of Social Class. International Journal of
Economic and Administrative Studies, 26(1), 115-134., Doi: 10.18092/ulikidince.567924
(Yayin No: 5857624)

11. Songiil Kakilli Acaravci, Tulin Ural, Yunus Karadmer, (2018). Hisse Senedi Getirisi ve
Sermaye Yapist Iliskisine Etki Eden Faktorlerin Yapisal Esitlik Modellemesi ile Analizi,
Isletme ve Iktisat Calismalar1 Dergisi, DOI: https://doi.org/10.32479/iicd.154, 6 (4), s.26-38.
IndexCopernicus Index

12. Ural, Tiilin ve Cilem Eda Hallumoglu (2018), Tiiketim Degerlerinin Gosterisci Tiiketim

Egilimi ve Satin alma Niyeti Uzerindeki Etkileri:Hatay Ornegi, isletme ve Iktisat Caligmalar
Dergisi, DOI: https://doi.org/10.32479/iicd.154, 6 (4), s.48-60. IndexCopernicus Index
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13. Ural Tiilin ve Devrimag Ece (2017), Factors Effecting Online Consumer Purchase
Intention, International Journal of Economics, Commerce and Management, 5(12), 114-132
(Yaym no: 3923233).Ulrich’s ProQuest, EconBiz

14. Ural Tilin, (2017). The Specific Dimensions of Mental Well-Being: Educators
Perception of The Ethicality and Relationship Quality, International Journal of Economics,
Commerce and Management, 5(9), 170-185. (Yaym No: 3641504).Ulrich’s ProQuest,
EconBiz

15. Ural Tiilin, Hallumoglu C. Eda (2017), The role of internet toward exporting performance
under inter-countries political conflict conditions: A case of Turkey, International Journal of
Economics, Commerce and Management, 5(7), 23-40. (Yaym No: 3550207).Ulrich’s
ProQuest, EconBiz

16. Ural Tiilin, Tercan E., Arslan M., Tanpr D. (2016), Gﬁglﬁu Kent Markasi O}usturmada
Destinasyon Kisiligi, Bilissel ve Duygusal Imajin Rolii; Hatay Ornegi, Anadolu Universitesi
Sosyal Bilimler Dergisi, 16(4), 145-160. (Yayin No: 3439664).EconLit Index

17. Ural, Tiilin; E.S. Yildirim; C. Durmuscelebi, G. Ihtiyat; B. Kundak¢1 ve M. Akin, 2015,
"Attitudes of Turkish Young People toward Organ Donation: The Roles of Public Service
Advertisements and Personality Differences", European Journal of Business and Social
Sciences, Vol.4, May, No.2. ISI (International Scientific Index)

18. Ural, Tiilin; O. F. Coskun; D. Efe; A. Avara, 2015, "Dominant Effect of Emotional
Responses on Actual Green Purchase Behavior: Segments of Turkish Young Generation",
European Journal of Business and Social Sciences, Vol.4, May, No.2,ISI (International
Scientific Index)

19. Ural, Tilin; H. Basik 2015, "Satis¢ilarin Biligsel ve Duyugsal Degerlendirmelerinin
Mesleki Yasam Mutlulugu Uzerindeki Etkileri", Paradoks, Cilt:11, No.1, Ocak, s.89117
IndexCopernicus Index

20. Ural, Tiilin; D. Yuksel, 2015, "The Mediating Roles of Perceived Customer Equity
Drivers between Social Media Marketing Activies and Purchase Intention: A Study on

Turkish Culture", International Journal of Economics, Commerce and Management, Cilt 3,
No:10, October, s.1-18. Ulrich’s ProQuest, EconBiz

25. Ural, Tilin; C. Kiritoglu, 2015, " How do Accountants Perceive the Ban of Advertising in
Accounting Profession? A Turkish Experience", International Journal of Economics,
Commerce and Management, Cilt 3, No:10, October, s.1-18. Ulrich’s ProQuest, EconBiz

26. Ural, Tilin; 2014, "Service Quality of Dental Health Care: Top of Patients' Priorities from
Perspective of Turkish Culture", The Business Review Cambridge, Cilt 22, No:2, Aralik,
s.182-189. Cambridge Social Science Citation Index

27. Ural, Tiilin ve G. Perk; 2012, “Tiiketici Temelli Marka Degerinin Kisisel Bilgisayar Satin
Alma Niyeti Uzerine Etkisi: Antakya'da Bir Calisma”, Anadolu Universitesi Sosyal Bilimler
Dergisi, Cilt 12, No:3, Eyliil. EconLit Index

28. Ural, Tiilin ve A., Kucukaslan; 2011, “The Examination of the Antecedents of Consumer
Attitude toward Global Brands from Perspective of Turkish Culture” Innovative Marketing,
Cilt. 7, No:1, p.88-102 EconLit Index
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29. Ural, Tiilin; 2008, “Consumer Responses to Process and Outcome Failures in Service
Firms”, Problems and Perspectives in Management , International Research Journal, Cilt 6,
Say1 3, 5.48-56. SCOPUS

30. Ural, Tiilin; 2008, “Factors Affecting the Success of Store Brands in Turkish Retailing
Market”, Innovative Marketing, Cilt 4, Say1 2, s.33-41. EconLit Index

31. Ural, Tilin; 2008, “The Impact of Sales Management Practices on Job Satisfaction of
Salespeople”, Innovative Marketing, Cilt 4, Say1 3, s.28-36. EconLit Index

32. Ural, Tilin; 2007, “The Antecedents and Consequences of Relationship Quality
According to Stages of the Relationship between Exporters and Importers”, Problems and

Perspectives in Management-International Research Journal, Cilt 5, Say1 3, s.111-130.
SCOPUS

33. Ural, Tilin ve S.K. Acaravci; 2006, “The Effects of Firm’s Strategic Factors on Export
and Firm Performance: A Comparison of Permanent and Sporadic Exporters”, Problems and
Perspectives in Management-International Research Journal, Cilt 4, Say1 4, s. 42-62. TUBA
Uluslararasi Bilimsel Yaymlar1 Tesvik Odiilii, SCOPUS.

8.3. Uluslararasi bilimsel toplantilarda sunulan ve bildiri kitabinda basilan bildiriler

1.Ural Tiilin, Akkor Koktekin Muge (2023). The Effect of Online Turkish Shoppers’
Perceptions on Purchase Intention in Fashion Industry. 42. EBES conference Lisbon (Tam
Metin Bildiri/S6zlii Sunum)(Yayin No:8179981)

2.Hikmet Neset, Ural Tiilin, Atilgan Emrah (2023). An Examination Of Relationship
Between Communication Quality, Performance Score, And Recommendation Of A Hospatal
Using Importance-Performance Map Analysis. Northeast Decision Science Institu 52 Annual
Conference.

3.Ural Tiilin, Eksioglu Sahnaz (2021). The Effects Of Technology Readiness On Intention Of
Using The Mobile Payment Applications. V. Congress of International Applied Social
Sciences C-iasoS 2021 Kusadasi-Turkey

4.Ural Tilin, Oypan Oguz (2021). Antecedents of Consumers’ E-Waste Recycling
Behavioral Intentions Based on Theory of Planned Behavior. YUVAM-YIRCoBS’21 5
thYeditepe International Research Conference on Business Strategies “Circular Economy for
a Sustainable Future: A Multidisciplinary Approach ” 26-27 November 2021

5.Ural, Tulin (2018). “The Effects of Attitude and Social Norm on Ecologically Conscious
Consumption Behavior”, Proceedings of the International Congress on Business and
Marketing, 2018, Maltepe University, Istanbul, 29.11.2018-01.12.2018.

6.Balik¢ioglu Betiil, Ural Tiilin (2017); “Yenilik ve Pazarlama Performans: Ilskisi Uzerine bir
Literatiir Calismasi, VI. International Balkan and Near Eastern Social Sciences Congress
Series Ohrid/Macedonia, 1(1), 113-124

7.Ural, Tiilin ve S.K. Acaravci; 2005, “The Determinants of Profitability: An Application On
Manufacturing Sector In Turkey”, International Atatiirk Alatoo University, International
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Conference on: Problems and Success Factors in Business: Perspectives From Emerging
Markets and Transition Economies II, 10th November, Bishkek, Kyrgyzstan, s.65-75

8.4. Yazilan uluslararasi Kitaplar veya Kitaplarda boliimler
Yazilan Ulusal /Uluslararasi Kitaplar
1.Ural, Tiilin; 2003,” Isletme ve Pazarlama Etigi, Detay Yayincilik, Ankara, 1. basim, Subat.

2. Hiisniye, Ors; Ural, Tiilin; 2009, Konaklama Isletmelerinde Pazar Yonliiliik, Detay
Yayincilik, Ankara, 1. basim, Ocak.

3.Ural, Tiilin; 2009, Markalamada Yol Haritasi, Nobel Yayincilik, Ankara, 1. basim, Ocak.
Yazilan Ulusal /Uluslararasi Kitap Boliimleri

1. Eksioglu Sahnaz, Ural Tiilin,(2022), The New Digital Era: Digitalisation, Emerging Risks and
Opportunities (Contemporary Studies in Economic and Financial Analysis, Boliim adi:(The
Effects of Technology Readiness on Intention of Using the Mobile Payment Applications)
Emerald Publishing Limited, Bingley,, Editér:Grima S., Ozen E. and Boz H., Basim sayisi:1,
Sayfa Sayis1 700, ISBN:ISBN: 978-1-80382-980-7, e[SBN: 978-1-80382-979-1 ISSN: 1569-
3759, ingilizce(Bilimsel Kitap), (Yaym No: 7789902)

2. Ural Tiilin, Oypan Oguz (2022). Circular Economy: Multidisciplinary Approaches from
Turkey, Boliim adi:(Antecedents of Consumers’ E-Waste Recycling Behavioral Intentions Based
on Theory of Planned Behavior) Lexington Books, Editor:Natalya Ketenci, Basim sayisi:1, Sayfa
Sayis1 262, ISBN:9781666921083, Ingilizce(Bilimsel Kitap), (Yaym No: 8044892)

3. Ural, Tulin ve G.Giilin Otken; 2014, (Kitap Béliimii) “Impact of Customer and Technology
Orientations on Performance of New Product Development: A Study Based on Turkish
Manufacturers”, Interdisciplinary Perspectives on Social Sciences, Cambridge Scholars
Publishing, UK; ISBN-13 978-1-4438-5579-2; ISBN-10:1-4438-5579-0; Pub. Date: 01-04-
2014; 119-129.

4. Ural, Tiilin (kitap boliimii) 2014, Universitelerin Kurumsal Sosyal Sorumlulugu: Tiirk
Universitelerinin Durum Analizi; Hatay Mustafa Kemal Universitesi Yiiksek Ogrenim
Sistemine Bakisimiz kitab1, ISBN: 978-975-7989-54-7, Eyliil, MKU tarafindan basilmistir.

5 Ural, Tilin (kitap boliimii), 2012, Pazarlama Etigi, Etik kitabi, Zeus Kitabevi; Eyliil, ISBN:
978-605-5348-09-0, Izmir, s.60-70.

Tiirkiye'de Yazilmis ve Yaymlanmis Kitaplarda Editorlik

1. Canan Ay; Tiilin Ural (editdrler), 2011, Pazarlama Ilkeleri, Lisans Yayn. 1. Basim, Eyliil,
ISBN: 978-605-4350-50-6, Istanbul.

8.5. Ulusal hakemli dergilerde yayinlanan makaleler

1. Ural, Tilin; 2008, “Cok Uluslu 1§letmelerin Tutundurma anliyetleri ve Kitle Het.isim
Araglarinin Kiiresel Tiiketici Kiiltiirii Uzerine Etkisi”, Hacettepe Universitesi lktisadi ve Idari
Bilimler Fakiiltesi Dergisi, Cilt 26, Say1 2, s.257-274.
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2. Ural, Tiilin; 2008, “Deger Temelli Fiyatlama: Uriiniin Tiiketici Deger Algisina Gore
Fiyatlanmas1”, Anadolu Universitesi Sosyal Bilimler Dergisi, Cilt 8, Say1 2, Aralik, s.1-16.

3. Ural, Tiilin; 2008, “Pazarlamada Yeni Yaklasim: Néropazarlama Uzerine Kuramsal Bir
Degerlendirme”, Cukurova Universitesi Sosyal Bilimler Enstitiisii Dergisi, Cilt 17, Say1 2,
$.421-432.

4. Ural, Tiilin ve A Kiigiikaslan; 2008, “Yeni Tip Isletmeler: Global Dogan Isletmelerm
Olusum Nedenleri ve Ozellikleri”, Marmara Universitesi Sosyal Bilimler Enstitiisii Oneri
Dergisi, Cilt 8, Say1 29, Ocak, s.23- 32

5. Ural, Tillin ve E. V. Korkmaz; 2007, “Internetle Bankacilikta Tiiketici Giiveninin
Kullanima Etkisi Uzerine Bir Arastirma: Antakya Ornegi”, Marmara Universitesi Sosyal
Bilimler Enstitiisii Oneri Dergisi, Cilt 7, Say1 28, Haziran, s.135-150.

6. Kiiciikaslan, Asli ve Ural, Tiilin; 2006, “ Markanin Gelisim Modeli: Bolgesel Markadan
Ulusal ve Uluslararast Markaya Gegis Asamalar1”, Marmara Universitesi 1IBF Dergisi, Cilt
XXI, Say1 1, Istanbul, s.343-357.

7. Ural, Tiilin; 2005, “Segmenting Youth Market" Based On Beliefs Related To High
Technology: A Study From Turkey”, Cukurova Universitesi Sosyal Bilimler Enstitiisii
Dergisi, Cilt 14, Say1 2, s.417-432.

8. M. Ozbirecikli ve Ural, Tiilin; 2007, “Muhasebecilerin Mesleki Kararlarinda Etik ve Sosyal
Sorumlulugun Onemini Algilama Diizeyleri ve Etiksel Karar Alma Siireci: Tiirkiye Ornegi”,
Iktisat, Isletme ve Finans Dergisi, Y1l 22, Say1 254, Mays, s.104—127.

9. Ural, Tiilin ve M. Ozbirecikli; 2006, “Is Ethical Judgement Influenced by Social
Desirability in Responding? An Analyse on Turkish Accountants”, Cukurova Universitesi
Sosyal Bilimler Enstitiisii Dergisi, Cilt 15, Sayi1 1, s.393—410.

10. M. Ozbirecikli ve Ural, Tiilin; 2006, “ Muhasebe Mesleginde Yasanan Etikdisi
Davranislarin Tespiti ve Etiksel Degerlemesi: Tiirkiye Ornegi”, Iktisat, Isletme ve Finans
Dergisi, Y1l 21, Say1 248, Kasim, s.102—119.

11.Ural, Tiilin ve B. Balik¢ioglu; 2005, “Genglerin Ileri Teknolojiye Dayali Uriin ve
Hizmetleri Kullanmalarinda Etkin Faktorler”, Marmara Universitesi Sosyal Bilimler
Enstitiisii Oneri Dergisi, Y11:12, Cilt:6, Say1:24, Haziran, s.125-136.

11. Ural, Tiilin ve M. Ozbirecikli; 2004, “Muhasebe Meslegi Mensuplarinin Etiksel
Davranislarina Etki Eden Faktorler Uzerine Bir Arastirma” Muhasebe Bilim Diinyas1 Dergisi
(MODAYV), Cilt:6, Say1:2, Haziran, s.45-72.

12. Ural, Tiilin, B. Balik¢ioglu ve C. Yiikselen; 2002, “Pazar Yonliiliikk, Pazarlama Y onliiliik
ve Isletme Performans: Iliskisi, Bilgi ve lletisim Sektdriinde Bir Arastirma” , Pazarlama
Diinyasi, Y1l:16, Say1: 2002—01, Ocak-Subat, s.32-37.

13. Ural, Tiilin; 2001, “Pazarlama Yoneticilerinin Etiksel Yargilamalari ve Davranigsal
Niyetlerini Aciklayan Degerleme Dinamikleri Uzerine Bir Arastirma” Dokuz Eyliil
Universitesi, Isletme Fakiiltesi Dergisi, Cilt 2, Say1 2, 5.75-100.

14. Ural, Tilin; 2001, “Pazarlama Yoneticilerinin Mesleki Degerlerinin Etiksel Algilama
Uzerindeki Oransal Etkileri” Dokuz Eyliil Universitesi, isletme Fakiiltesi Dergisi, Cilt 2, Say1
2,8.35-59.
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15. Ural,Tiilin; 1997, “ihracat¢i ve Ihracatgi Olmayan Isletmeler Arasindaki Ayiric
Degiskenler ve Adana ili Dokuma Sanayii Uretici Isletmeleri Uzerine Bir Arastirma”,
Pazarlama Diinyasi, Y1l:11, Say1 62, Mart-Nisan, s.31-38.

16. Ural, Tiilin; 1996, “Isletmelerin Dis Pazarlama Performans: ile Dis Pazarlama
Degiskenleri Arasindaki iliski ve Adana Ili Dokuma Sanayii Uretici Isletmeleri Uzerine Bir
Aragtirma”, Pazarlama Diinyasi, Y1l:10, Say1:58, Temmuz-Agustos, s.27-36.

8.6. Ulusal bilimsel toplantilarda sunulan ve bildiri kitabinda basilan bildiriler
E. Ulusal Bilimsel Toplantilarda Sunulan ve Bildiri Kitaplarinda Basilan Bildiriler:

1. Ural, Tulin; 2008, “Kﬁresellesmq_ Sﬁrecinde,'_Fnsatlar ve Sorunlar Temelinde E-
Perakendecilige Uyum Modeli”, Cag Universitesi [IBF, Kiiresellesme Siirecinde Tiirkiye:
Firsatlar ve Sorunlar Sempozyum’u Kitabi, 12-14 Kasim, Mersin, s. 255-266.

2. Ural, Tiilin; 2007, “Deneye Dayali Pazarlama Calismalarinin Bulgularin1 Sentezleme
Teknigi: Meta-Analiz”, Sakarya Universitesi, 12. Ulusal Pazarlama Kongresi Bildiriler
Kitab1, Ekim, Sakarya, s.379-397.

3. Ural, Tilin ve B.Balik¢ioglu; 2004, “Aile Sirketlerinde Kurumsallagsma ile Sirket
Sahibinin Kiiltiirel Degerleri Arasindaki Iliski: Antakya ve Kayseri Ornegi”, T.C. Istanbul
Kiiltiir Universitesi 1. Aile Isletmeleri Kongresi, Istanbul, 17-18 Nisan, s.534-546.

4. Ural, Tiilin (2018), Tiiketim degerlerinin gosterisci tiiketim egilimi {lizerindeki etkileri:
Hatay Ornegi, 23.Pazarlama Kongresi Kocaeli Universitesi, 27, Haziran, 520-531.

8.7. Diger yayinlar

9. Projeler

L. Kiiciilme Stratejileri ve Tiirkiye nin Ilk 500 Biiyiik Isletmesinde Krizle Gelen Kiigiilme
Stratejileri Uzerine Bir Arastirma, BAP Projesi, Hatay Mustafa Kemal Universitesi, Proje
Yoneticisi, 2003.

2. Kiiciik ve Orta Olgekli Isletmelerde Isletme Sahibinin Deneyiminin Performans Uzerine
Etkileri ve Bir Arastirma, BAP Projesi, Hatay Mustafa Kemal Universitesi, Proje Yoneticisi,
2003.

3. Ihracatci ve Ithalatci 4rasmdaki Iliski Kalitesinin Performans Uzerine Etkisi: Kiiltiirler
arast Bir Karsilastirma, TUBITAK Projesi, SOBAG-106K 108, Proje Yoneticisi, 2007.

4. Muhasebecilerin Mesleki Kararlarinda Etik ve Sosyal Sorumlulugun Onemini Algilama
Diizeyleri ve Etiksel Karar Alma Siireci: Tiirkive Ornegi, TUBITAK Projesi, SOBAG-
104K012, Arastirici, 2006.

5. Hatay Kiiltiirel Degerlerinin Tanmitimi, Gelistirilmesi ve Markalastirilmas: Baglaminda
Istihdam ve Girigimcilik Projesi, AB Hibe Projesi (Ortaklar: Antakya Ticaret Borsasi,
Antakya Ticaret ve Sanayi Odasi, Hatay Mustafa Kemal Universitesi), S6z.no: TR-0602.03-
02/539, Egitmen, 20009.
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6. Yoresel Mutfak Sanatlari Merkezi, Kadin Istihdami Destekleme Projesi, AB Hibe Projesi
(Ortaklar: Antakya Ticaret ve Sanayi Odasi, Hatay Mustafa Kemal Universitesi, Iskur), Ref

no: CFCU/2007/TTRO5SPO001/PWE, Egitmen, 2010.

7. Tiiketim Degerlerinin gosteris¢i tiikketim egilimi ve satin alma niyeti lizerindeki etkisi, BAP

Projesi, Proje No: 18YL.016, Proje Yiiriitiiciisti, 2018.

10.  idari Gorevler

Yeditepe Universitesi [IBF Isletme Bol. Doktora Koordinatdrii 2021-Devam
Yeditepe Universitesi Fakiilte Kurulu Uyesi 2020-Devam
Hatay Mustafa Kemal Universitesi, Etik Kurul Uyesi 2018-2020
Hatay Mustafa Kemal Universitesi, Kalite Kurulu Uyesi 2018-2020
Hatay Mustafa Kemal Universitesi, [IBF Fakiilte Kurulu Uyesi 2018 2020
Meslek Yiiksek Okullar1 Yeniden Yapilandirma Komisyonu Uyesi 2013 -2015
Hatay Mustafa Kemal Universitesi, Etik Kurul Bagkan1 2013 -2015
Kamu i¢ Kontrol Kurulu Uyesi 2013 - 2015
Mustafa Yazict Devlet Konservatuart Miidiirii 2012 -2015
SOBAG (TUBITAK) kapsamindaki projelerde Panelist 2011 — Devam
Uretim Y&netimi ve Pazarlama Anabilim Dali Baskan 2009 — 2020
Yonetim Kurulu Uyeligi: Yayladag Meslek Yiiksek Okulu 2005 —2008

Boliim Baskan Yrd.: Hatay Mustafa Kemal Unv., Isletme Boliimii
—2011

11. Bilimsel ve Mesleki Kuruluslara Uyelikler

Amerikan Pazarlama Dernegi
Pazarlama ve Pazarlama Arastirmalar1 Dernegi

12.  Odiiller
Aldigr Sertifikalar:

2003 —2004 ; 2009

1.University of London, Get Interactive: Practical Teaching with Technology, Online, Sertifika,

20.07.2021 20.08.2021 (Uluslararas1)

2.University of Illinois, e-Learning Ecologies: Innovative Approaches to Teaching and Learning for

the Digital Age, Online, Sertifika, 04.07.2021 -04.08.2021 (Uluslararas1)

1. UFUK AVRUPA HORIZON PROG.-TUBITAK Uluslararasi Seyahat Destegi-

Briiksel

2023.

2. TUBITAK Uluslararasi Bilimsel Yaynlar1 Tesvik Odiilii 2012,
MKU Bilimsel Yayinlar1 Tesvik Odiilii 2012,
Ural, Tiilin; 2012, “System View on Analysis of Firm Performance Effects of Green
Marketing Practices”, Actual Problems of Economies,12(138), Aralik, s.506-517 (SSCI
Alan Indeksi) adli eser ile alimmustir.

3. TUBITAK Uluslararas: Bilimsel Yayinlar1 Tesvik Odiilii 2012,
MKU Bilimsel Yayinlar1 Tesvik Odiilii 2012,
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Ural, Tiilin ve S.K. Acaravcr; 2012, “The Role of Innovation Capability and Appropriability
Regime in Internationalization: Empirical Evidence from Turkish Firms”, Actual Problems of
Economies, 2(128), Subat, 5.439-449. (SSCI Alan Indeksi) adl1 eser ile alinmustir.

4. TUBITAK Uluslararas: Bilimsel Yayinlar Tesvik Odiilii 2010,

Ural, Tilin; 2010, “Adolescents’ Skepticism Toward Advertising: A Study In Turkish
Culture”(Ergenlerin Reklamlara Duydugu Giivensizlik: Tiirk Kiiltiirinde bir Calisma) Iktisat,
Isletme ve Finans Dergisi, Cilt 25 Say1 297, Aralik, s.57-95. (SSCI) adl1 eser ile almmustir.

5. TUBITAK-BIDEB Yurtdisi Doktora Sonrasi Arastirma Bursu, Michigan State
University, Marketing and Supply Chain Management Department, East Lansing,
USA, 2006.

6. TUBA Uluslararas: Bilimsel Yayinlar1 Tesvik Odiilii 2006,
Ural, Tiilin ve S.K. Acaravct; 2006, “The Effects of Firm’s Strategic Factors on Export and
Firm Performance: A Comparison of Permanent and Sporadic Exporters”, Problems and
Perspectives in Management-International Research Journal, Cilt 4, Say1 4, s. 42-62.
(Econlit alan indeksi) adl1 eser ile alinmustur.

7. TUBITAK-BAYG Yurtdisi Bilimsel Toplantilara Katilma Destegi, Kirgizistan,
2005.
Ural, Tiilin ve S.K. Acaravci; 2005, “The Determinants of Profitability: An Application On
Manufacturing Sector In Turkey”, International Conference on: Problems and Success
Factors in Business: Perspectives From Emerging Markets and Transition Economies II,
10th November, Bishkek, Kyrgyzstan, s.65-75. adl1 eser ile alinmstir.

13.  Son iki yida verdiginiz lisans ve lisansiistii diizeydeki dersler icin
asagidaki tabloyu doldurunuz.

ﬁﬁademik Donem Dersin Ad1 Haftahk Saad ()Sgar;ll;lci
Teorik Uyg.

2022-2023 Giiz Lisans
Marketing Principles (1. sube) 3 50
Marketing Principles (2. sube) 3 50
Yiiksek Lisans (Tezli)
Quantitative Research Techniques 3 11
Graduation Thesis 3 2
Yiiksek Lisans (Tezsiz)
Graduation Project 3 1
Research Methodology and Ethics 3 4
Doktora Programm
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Advanced Quantitative Research 3 4
Techniques
Graduation Thesis 3 8
Lisans 3
Marketing Management (1. sube) 3 50
Marketing Management (2. sube) 3 50
Yiiksek Lisans (Tezli)
Quantitative Research Techniques 3 10
ilkbahar Graduation Thesis 3 1
Yiiksek Lisans (Tezsiz)
Research Methodology and Ethics 3 4
Graduation Project 2
Doktora Programm
Advanced Quantitative Research 3 6
Techniques
Graduation Thesis 3 8
Akademik . . Haftalik Saati Ogrenci
vil Doénem Dersin Ad1 o Sayisi
eorik Uyg.
2020-2021 Lisans
Marketing Principles (1. sube) 3 50
Marketing Principles (2. sube) 3 50
Personal Brand Management Skills 3 10
Yiiksek Lisans (Tezli)
Quantitative Research Techniques 3 11
Giiz Graduation Thesis 3 2
Yiiksek Lisans (Tezsiz)
Graduation Project 3 1
Research Methodology and Ethics 3 4
Doktora Programi
Advanced Quantitative Research 3 4
Techniques
Graduation Thesis 3 8
Ilkbahar Lisans 3
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Marketing Management (1. sube) 50
Marketing Management (2. sube) 50
Yiiksek Lisans (Tezli)

Quantitative Research Techniques 10
Graduation Thesis 1
Yiiksek Lisans (Tezsiz)

Research Methodology and Ethics 4
Graduation Project 2
Doktora Programi

Advanced Quantitative Research 6
Techniques

Graduation Thesis 8
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